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QiR 5000°J+/\H1Jr(m) > AZE I +AR- U ()

@ &M =ZF8 4 M3 24 @ LHIAFMSE EE
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AFF(13)) H iis NEE B3 - 50009 +AFSLH(E) = 49 +1.748 =574
5,000 54 33 404 10 AU (F) = 331+3.3%=6.3%
19+ 473 23 3.0% C1PE AL L) = 3R +1.7H =474
29k 13 0% 0.5% - 21k9] AR UH(F) = 057 +3.3%=3.8%
Ay Mse B | 334 | 1.74 <29l AR U(AE) = 057 +1.78=2.24

<A}&: Dolan, R. J. (1990). Conjoint Analysis: A Manager’'s Guide(No. 9-590-059).
Harvard Business School.& EW = |+ >
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2otol| 27K

- 19700l Ho{SHA 2H|Xtet 2EE Mol ctstA 2E57] AlEf

<A}:: Green, P. E. & Srinivasan, V. (1978). Conjoint Analysis in Consumer Research:
Issues and Outlook. Journal of Consumer Research, 5(2), 103-123.>
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AZNE 24 85

ZF=: Anderson, J. C., Jain, D. C. & Chintagunta, P. (1993). Customer Value Assessment
in Business Markets: A State of Practice Study. Journal of Business—-to—Business
Marketing, 1(1), 3-29. (Kotri (2006). Analyzing customer value using conjoint
analysis: The example of packaging company(Working Paper Series No. 46).
University of Tartu-Faculty of Economics and Business Administration.o]| 4] #]<1-&)

(1 P&G, wjg]o] E(Marriot), A&~ (Xerox), BCGE W] &3 B2 7| E9]
AZXJNE 4L Fal ogst AF 2 Apj2of gk AHAe] AT EE
=4

- HuA), sE Aus, FOE AFY szedo] So Tad AED A

W) 2o 2819

- TNS, 9<(Nielson), 2%~ (Sawtooth) 5 AXSNE EAS HEZFHo=Z
astes dE7|deEs 49 5
LDB~OIM 22 AILEG 0] ALgAE0] AN [ROIE B maaEs

5000~800071 0.2 Z=A )

O A2E BAS AQsts Lxeddol/l wastus Axde Bie @
g 0% 3719 A9

10) g3l digt Br)7 gl T34 e AR

11) F7pde] A &< OE% SHAR stola =4, 17, & %% F3 =

12) SHAEANA 149 & FA(ex: 100%) @-’Fi o] 5 o] AFE
A FaAddd wep wEskA s

13) Dolan, R. J. (1990). Conjoint Analysis: A Manager’'s Guide(No. 9-590-059). Harvard Business School.

14) Huber, J. (2005). Conjoint Analysis: How We Got Here and Where We Are(An Update)(RESEARCH
PAPER SERIES). Sawtooth Software.
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A\arrioft

<A Wind, J. et al. (1989). Courtyyard by Marriot: Designing a Hotel Facility with
Consumer-Based Marketing Models. INTERFACES, 19(1), 25-47.>
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17) Cuzan A. G. & Bundrick C. M. (2009). Predicting presidential elections with equally-weightd
regression in Fair’s equation and the fiscal model. Political Analysis, 17(3), 333-340.; Lichtman, A.
J. (2006). The keys to the white house: Forecast for 2008. Foresight, 3, 5-9.; Armstrong, J. S. &
Graefe, A. (2011). Predicting elections from biographical information about candidates: a test of the
index method. Journal of Business Research, 64(7), 699-706. ¢ th¥at - T3o] AAH L glom,
HowuaME FHT =59 Armstrong, J. S. and Graefe, A.(2011)& FA o= 7%

18) o|& E9°] Antonakis and Dalgas(2009)2] A& (~9~9] 6844 stz 28147 o] ojHo|7} =g~
39 AAFR F aaFe|gn JHE $HY 72%7F B4) 58 AR oS rEYt o 3278
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K 5 AAGA AN o= HE 6 A = AA
7 A $=(21F) 8 AE U
9 skl dste 4 = 10 et £4
11 HIA AAT B 12 AALeHS] B
¥ | 13 HHALSHY B A 14 et wedl A s
15 Phi Beta Kappa A3]¢l 23 16 IVY League W3t &4
17 v S/dw Atdsty £ - -
18 HE3d A9 19 A 94
20 FA AANA el FE Rl 21 FAA 9
Rz |2 A 9 23 FAA 9
e 2 HEAE 49 25 shedofd S
°5 1 2 T 4o 24 27 A-87 g5
28 7 (Fo/TAhHER 99 29 T 94
30 o] e 31 758 94
32 AR} S5 o 33 | Aol A= ArE oty B
WA | 34 (A7) W7kA] s s Algd 43| 35 A S B 49
2 | 36 FAA () 3T BE 37 w5 BE9e FE FF
38 otz At B - -

. 39 Lol 7h 47~644] Q1A o F- 40 =T 24
ATy AE FRT A gl 2 [ F79 W5/ E5 0T/ AE7t EA
24 | 8 | FUsoR 79 E= ART = | 4 M8 AL o

9] 45 =7t obd 46 T B A9
47 AN FE W 48 A
49 U 3348 425 B 50 Bt} 53t o] E(first name) BAfr
Az | 51 o 7t & 52 FFHol 2 ATl A+
o) 53 o FEH3HIQ 54 o HAA AAE Hf
55 o] QFel &3 56 FFYo] & FuE V&
9 | 57 Hoh gk ¢l A(surname) EHAr 58 | Bt} H4:2]7} 318K (more dominant)
59 o =5 AZE Bol Yzt - -

wde 180610l A 200897H4] F 293 WEH AA AF F 26
slo] tle® FAAE AEs] o=

<l Abramowitz(1996)19)<}
Campbell(1996)202- 163 = 123] 9} 133] &, Wlezien(2001)2V+= 153 <

19) Abramowitz, A. 1. (1996). Bill and Al's excellent adventure: Forecasting the 1996 presidential
election. American Politics Research, 24(4), 434-442.
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F Fnel Qe B4 o) x 100
o|= tHed 47 Zntef QHA mHlo| of X[ H|w

AR | AR TR | AR

A% | GAA | AAR | Qux | Qux [ €E | BAR | 484 | x| da
A% | A% A% | A%
1896 | McKinley Bryan 19 13 1900 | McKinley Bryan 20 13
1904 | Roosevelt | Parker 23 13 1908 Taft Bryan 21 15
1912 Wilson Taft 27 22 1916 Wilson Hughes 25 19
1920 | Harding Cox 19 13 1924 | Coolidge Davis 22 21
1928 | Hoover Smith 18 14 1932 | Roosevelt | Hoover 25 19
1936 | Roosevelt | Landon 23 19 1940 | Roosevelt Willkie 22 13
1944 | Roosevelt | Dewey 22 15 1948 | Truman Dewey 20 16
1952 | Eisenhower | Stevenson 20 14 1956 | Eisenhower | Stevenson 21 14
1960 | Kennedy Nixon 28 18 1964 | Johnson | Goldwater | 24 16
1968 Nixon | Humphre 21 15 1972 Nixon McGovern 23 20
1980 | Reagan Carter 21 20
1988 Bush H Dukakis | 27 20
1996 | Clinton Dole 27 16
2004 Bush Kerry 23 21

2008 | Obama McCain 25 20
=: * Popular Vote 7| = . 2= Gore7} T B2 X & 5

] Qe

RS GRoR ARge)dls et st A AdEe fite
HED w3 $EE uE o Fustrld &
- dE® AN 58 s wde G ded FEE =A5E
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Abgre]l F7) A XK (biographical data)®ro =

=44 At

20) Campbell, J. E. (1996). Polls and votes: The trial-heat presidential election forecasting model,
certainty, and political campaigns. American Politics Research, 24(4), 408-433.
21) Wilezien, C. (2001). On forecasting the presidential vote. Political Science and Politics, 34(1), 24-31.
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T AR &9 A5 | 271 99 A5 | ) 99 A5
AF417% (Neural network) 14.2% 15.3% 13.6%
A4 (Deseasonalied 0 0 0
exponen’aal smoothing) 159% 18.7% 152%
Hkx A 712 (Box-Jenkins) 15.7% 20.6% 16.4%
by (Jugement 125% 205% 163%
23 (Combined method) 12.6% 21.2% 16.7%
F: PG d=234E (Mean Absolute Percentage Error): @x} Atjzhe] H& MESE=Z T A

<A} Hill, T., O'Connor, M. & Remus, W. (1996). Neural network models for time
series forecasts. Management Science, 42, 1082 - 1092.>
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59) Armstrong, J. S. (2001). Principles of Forecasting: A Handbook for Researchers and Practitioners.
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[] AEMO(Australian Energy Market Operator)tV= 47 +2 A9 (N
South Wales, Victoria, Queensland, South Australia)®] 5% ©¢ #
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HHTR oS ofA
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0¥ 19 6010 5990 6000 5970 5960 5880
6% 84 6250 6280 6180 6210 6160 (1)
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Zelel Abg wakge] 2ogtel Wy wuo] Yrke
26 o5 HolHE JYNFE S ATAATE T4
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62 19 | 1og(6010/5990) | 1og(5990/6000) | log(6000/5970) | log(5970/5960) | log(5960,/5880)
62 89 | log(6250/6280) | log(6280/6180) | log(6180/6210) | log(6210/6160) | log(6160/<I=%h)

- 19979 5L E 19984 59714 58 AY AL§FS A 9 g
SxA7l F 19989 69 dolH® mde FALE FE A, A9

it S 2AgLe BT 06% Pvte® w9 v

- New South Wales: 0.52%, s
Victoria: 0.58%,
Queensland: 0.57%, .
South Australia: 0.58%

R b R ] asa)

60) De Mare Consultants (2010). Five Minute Electricity Demand Forecasting, Neural Network Model
Documentation (140-0031). AEMO.
61) AEMO= A= 53 dsts A8 AdAE9 deaz, 48908 4173 5= AA
62) 25 FAISF=dd s Fo AHIA EWAaY = (TransGrid) 7} 583 52, 308, 1
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63) Venugopal, V. & Baets, W. (1994). Neural networks and their applications in marketing
management. Journal of Systems Management, September, 16-21.

64) Bounds, D. & Ross, D. (1997). Forecasting customer response with neural networks. Handbook of
Neural Computation, G6.2, 1-7.

65) Reutterer, T. & Natter, M. (2000). Segmentation based competitive analysis with MULTICLUS and
topology representing networks. Computers and Operations Research, 27(11-12), 1227-1247.
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